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What do MBAs want to do?
Industry Data
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GRADLEADERS

We Power Student + Employer Connections
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What have they done?
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Experience among graduating
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Where do MBAs want to work? Where have they worked?
Geographic Data
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What is GradLeaders?

GradLeaders is the result of a merger between two student recruitment and career services
technology providers, MBA Focus and CSO Research. Combined over the last 30+ years, we have
helped connect over 26,500,000 students - including 600,000 MBAs - from more than 1,000 career
centers to their dream jobs at more than 100,000 companies around the world.

Spanish

— 8"-0/0— -83% —7-8% —————— o

Other

United States

South
America

-

435%42.7%

79:5% 80.5%

Number 1
Geographic Selections

New York
Metro Area

19% Experience
569% Ppreference

Emerging
Geographic Interest

Washington -
Seattle Metro Area

Top 4 Language Abilities
of All Candidates

French

24.5% 15.0%

Hindi
9.3%

30.7% of alumni
are willing to relocate
with preferences

Alumni desired compensation:
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